
BRAND GUIDE
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DIGITAL BRANDING 
Guidelines



38

DIG
ITA

L B
RA

ND
ING

 GU
IDE

LIN
ES

W
A

T
E

R
S

T
O

N
E

 F
A

U
C

E
T

S
  

  
  

 M
A

D
E

 I
N

 T
H

E
 U

S
A

SOCIAL MEDIA PROFILE PAGE

Profile image
Use only the Waterstone compass icon for 
social media profile images. Reversed out on 
blue primary color. The clear space is 10px the 
width of the square (y) and 10px the height in the 
Waterstone logo as illustrated on this page.

Small size
For small images use the complete logo type.
The clear space is 12px the width of the square 
(y) and 60px the height in the Waterstone logo 
as illustrated on this page. 

Medium to large size
For medium to large size, use the logo, full color 
on a white background when possible.
The minimum clear space (y) is equal to half the 
height of the rectangular (x) in the Waterstone 
symbol, as illustrated on this page.

Profile - 100px - 180px
10px space around all for sides

Small size - 180px - 250px

y y

x

y

x

Medium to large size - 250px and up
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MADE IN USA

Made in the USA
Use the Waterstone Made in the USA badge with 
marketing materials. 

When the Waterstone Made in the USA badge 
appears with the Waterstone logo it should appear 
no larger than 45% of the Waterstone logo. 
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LOGOTYPE

SYMBOL

PATTERN



47

GR
AP

HIC
 BR

AN
DIN

G G
UID

EL
INE

S
W

A
T

E
R

S
T

O
N

E
 F

A
U

C
E

T
S

  
  

  
 M

A
D

E
 I

N
 T

H
E

 U
S

A

LOGO SIZES

EXCLUSION ZONES

The Waterstone logo and icon is required 
for display. Proportions of the type and icon 
shall remain exactly the same as shown.

Minimum logo size is 40mm

A clear space should always stand out from 
other graphic elements. The minimum clear 
space (y) is equal to half the height of the 
square (x) in the Waterstone logo, as shown 
on this page. 

40mm

50mm

60mm

70mm

y

x
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C:70  M:25  Y:5  K:30 
R:64  G:87  B:107 
#40576b
PMS 5405

C:10  M:0  Y:0  K:80
R:84  G:87  B:90 
#54575a
PMS 425

C:0  M:0  Y:10  K:40
R:168  G:168  B:157 
#a8a89d
PMS 414

RGB

RGB

PMS 5405

PMS 425

PMS 414 CMYK

CMYK

C:34  M:0  Y:0  K:94
R:36  G:34  B:35 
#202222
PMS 419

RGBPMS 419 CMYK

RGB CMYK

PRIMARY COLORS

SECONDARY COLOR

Waterstone uses 3 main colors to include the following:

PMS 568 RGB CMYK

R:0   G:107  B:92

C:76  M:33  Y:53  K:10

R:64   G:127  B:119

#407177

PMS 568
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LOGO COLOR VARIATIONS

Full color logo is our preferred option. When its not possible to 
use the full collor logo, use the one color halftone logo (70% tint 
of black)

Full color 

Black

One color half-tone

One color solid white
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INCORRECT USE OF LOGO

The Waterstone logo should always be reproduced from master 
artwork and never alterned or modified

1. Avoid other colors than what guide states on page 49

Avoid using alternate style guide colors

Avoid using word/mark without icon

When using a dark background, dont use other colors with a white logo
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CO-BRANDING

When the Waterstone logo is used alongside a partner logo it is 
important that the logos are visually balanced. Irregular shapes 
should be optically balanced

Company Name
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TYPOGRAPHY: HEADLINE and sub-headline PRINT FONT

TYPOGRAPHY: SECONDARY PRINT FONT

RIFT BOLD

TEMERAIRE

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

The Waterstone headline font is Rift. It is applied with all print 
headlines as well as sub-heads. When a serif type treatment is 
preferred for stylistic reasons then Temeraire is used.

Rift: guidelines for kerning Temeraire: guidelines for kerning
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TYPOGRAPHY: SUB-HEAD AND BODY COPY PRINT FONT

Akitv Grotesk
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Donec condimentum viverra nunc at congue. Nam 
suscipit aliquam maximus. Quisque quis ligula et nisl 
viverra posuere. Phasellus placerat venenatis tincidunt. 
Proin ultrices felis id ipsum sagittis, ac sollicitudin mi 
interdum. Sed posuere metus a lorem condimentum, 
sed consequat quam pretium. Aliquam erat volutpat. 
In pharetra cursus nibh, eu consectetur nibh ultricies 
vitae. Ut eu nulla nunc. Quisque volutpat egestas risus, 
quis finibus augue tincidunt eu. Quisque suscipit nec 
est in ultricies. Nam eros urna, ullamcorper et congue 
nec, porttitor vitae mauris. In venenatis augue et odio 

The Waterstone text typeface is Akitiv Grotesk

Aktiv body copy: guidelines for kerning
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TYPOGRAPHY: WEB FONTS

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ROBOTO

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  /?%( )!?

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec condimentum 
viverra nunc at congue. Nam suscipit aliquam maximus. Quisque quis ligula et nisl 
viverra posuere. Phasellus placerat venenatis tincidunt. Proin ultrices felis id ipsum 
sagittis, ac sollicitudin mi interdum. Sed posuere metus a lorem condimentum, sed 
consequat quam pretium. Aliquam erat volutpat. In pharetra cursus nibh, eu con-

Roboto: headline guidelines for styling

Roboto: body copy guidelines for styling
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email template



56

GR
AP

HIC
 BR

AN
DIN

G G
UID

EL
INE

S
W

A
T

E
R

S
T

O
N

E
 F

A
U

C
E

T
S

  
  

  
 M

A
D

E
 I

N
 T

H
E

 U
S

A

email signature line
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PACKAGING

WWW.W A T E R S T O N E C O . C O M
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LETTERHEAD, ENVELOPE, BUSINESS CARD
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LETTERHEAD, ENVELOPE, BUSINESS CARD
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powerpoint TEMPLATE
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contACT INFO
Corporate headquarters:
41180 Raintree Court
Murrieta, CA 92562 

Monday – Friday 7am to 5:00pm PST

USA: 1-888-304-0660
International: 1-951-304-0520
Fax: 1-951-304-0525

Email: XXXXXXX


